
 

 

 

 

 

 

 

 

TEMATICA pentru examenul de 
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Principles of Marketing 
 

1. Defining Marketing and Marketing Process 
1.2.  What is Marketing? 
1.3.  Understanding the Marketplace and Customer Needs  
1.4.  Design a Customer Value-Driven Marketing 

 

2. Managing Marketing Information to Gain Customer Insights 
2.1. Marketing Information and Customer Insights 
2.2. Assessing Information Needs and Developing Data 
2.3. Marketing Research 
2.4. Analyzing and Using Marketing Information 
2.5. Other Marketing Information Considerations 
 

3. Consumer Markets and Buyer Behavior 
3.1. Model of Consumer Behavior 
3.2. Characteristics Affecting Consumer Behavior 
3.3. Buying Decision Behavior and the Buyer Decision Process 
3.4. The Buyer Decision Process for New Products   

 

4. Retailing and Wholesaling 
4.1. Retailing 
4.2. Omni-Channel Retailing 
4.3. Retailer Marketing Decision 
4.4. Retailing Trends and Developments 

 

5. Engaging Consumers and Communicating Customer Values: 
Integrated Marketing Communications Strategy 
5.1. The Promotion Mix 
5.2. Integrated Marketing Communications 
5.3. Developing Effective Marketing Communications 

 

6. Direct, Online, Social Media, and Mobile Marketing 
6.1. Direct and Digital Marketing 
6.2. Forms of Direct and Digital Marketing 
6.3. Marketing in the Digital Age 
6.4. Social media and Mobile Marketing 
6.5. Traditional Direct Marketing Forms 
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7. Sustainable Marketing: Social Responsibility and Ethics 
7.1. Sustainable Marketing 
7.2. Social Criticism of Marketing 
7.3. Consumer Actions to Promote Sustainable Marketing 
7.4. Business Actions toward Sustainable Marketing 
7.5. Marketing Ethics and Sustainable Company 
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